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A trusted name in  
global education 

The University of London is 
one of the world’s leading 
universities, internationally 
recognised for its high 
academic standards. This 
reputation is based on 
the outstanding teaching 
and research of our 17 
federation members.
Upon finishing a programme of study, 
graduates automatically become part 
of the University of London alumni 
community, a diverse global network 
of more than one million graduates. 
Among former students are six Nobel 
Prize winners, including Nelson 
Mandela and Charles Kao, a pioneer 
in the development of fibre-optics.

London made global
Founded in 1836, the University of 
London is one of the oldest and 
most prestigious universities in the 
UK and is internationally regarded as 
a centre of academic excellence. In 
1858, we made our degrees available 
to study anywhere in the world.

Today, we have more than 40,000 
students in over 190 countries, 
studying on 100-plus degrees, 
diplomas and certificates.

Learn from 
internationally 
renowned experts 
The programme is led by academics 
at Royal Holloway’s School of Business 
and Management. Royal Holloway is in 
the top 25 per cent of UK universities 
for research rated ‘world-leading’ or 
‘internationally excellent’ (REF 2021).

As one of the UK’s leading research-
intensive universities Royal Holloway 
is home to some of the world’s 
foremost authorities in the sciences, 
arts, business, economics and law.
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Assessment
The format and mode of assessment 
for these programmes may change 
due to events or circumstances beyond 
our control. Students will be informed 
of their assessment arrangements via 
their VLE, once confirmed. For the 
latest information on examinations, 
please visit: london.ac.uk/exams

Any online exams will be proctored, 
so webcam and mic will be required 
(students should have administrator 
rights/access on their computer).

Study materials
All essential resources, activities, 
videos, discussions and support 
are provided through the VLE. 
This allows you to fit your studies 
around your work commitments. 

Time commitment 
The flexible approach to learning 
allows students to complete the BSc 
Marketing in a minimum of three 
years (subject to module availability) 
to a maximum of six years.

You can study at your own pace, either 
part time or full time, adjusting the 
intensity of learning to suit your needs.

Stages Modules
Stage 1  
(four 
compulsory 
modules) 
 

Foundations of quantitative methods for  
sustainable organisations

Interpreting management, market and consumption

Information systems and organisation studies

International business and accounting

Stage 2  
(four  
compulsory 
modules) 

Employability and human resource management

Strategic management and accounting

Operations management and marketing strategy

Marketing research and digital consumer culture

Stage 3  
(three  
compulsory 
modules)       

Integrating management: business in context,  
leadership and innovation

Contemporary issues in consumer behaviour  
and global marketing

Brands, branding and advertising

PLUS one optional Stage 3 modules from: 
International human resource management

The individual at work and globalisation

Emerging markets and Asia Pacific business
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The information contained in this 
prospectus was correct at the 
date of publication but may be 
subject to change. The University 
does not intend by publication or 
distribution of this prospectus to 
create any contractual or other legal 
relation with applicants, registered 
students, their advisers or any other 
persons. For the most up-to-date 
information, please visit our website. 

Published by University of London.

Copyright © University of London,  
January 2024.
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